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Molly joined NICHQ at the end of 2007. She currently oversees marketing, training and events, 

and several projects related to improving customer relations and infrastructure at NICHQ. Prior 

to this, Molly was the Chief Marketing Officer for FSG Social Impact Advisors, a strategy and 

research firm working with foundations, corporations, and large NGOs on social progress 

projects primarily in global health and education. Prior to FSG, Molly was the Chief Marketing 

Officer for Network Health, a Massachusetts Medicaid managed care plan. During her four 

years at Network Health, she oversaw many functions including marketing, communications, 

Web, member services, provider contracting, provider relations, and strategic and annual 

planning. Previously, Molly was the director of marketing at BoardSource, an international 

nonprofit improving the effectiveness of nonprofit boards. Molly has her Bachelor’s in Graphic 

Design and her Master’s in Public Communication, both from The American University in 

Washington, D.C. 


