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Health Care Services : Ages: ALL
A Medicine

A Dentistry

A Behavioral Health

Locations:
Primary care offices, schools, and shelters

s
AN

Specialties :
OB, HIV/AIDS, and chronic diseases

Other Services

Electronic Health Records

Eligibility Assistance and Outreach

Language Line interpretation Services

Domestic Violence Services

Vinnieds Jump & Jive (Comn

o T>o T To Do




Health System

e Organization of Health Care ..
Community e SRS A
Resources and Policies .~
Sel+-Mgt Supz;gort Seliver Clinical Decision
y Information SUPPOIt
System
Systems

Design

Informed, Prepared,
Activated Proactive
Patient Interaclions: Practice Team

Evidencebased clinical

management
Collaborative treatment plan
Effective therapies
Selfmanagement support
Sustained followip

Functional and Clinical Outcomes



Medical Home

A Grade 9 survey results: WMW

0 528 respondents
A 66 responded knew what Medical Home meant

AMost common response:
d Nursing home
d Place where old people go
d Place for rehab
d Overwhelming no knowledge of term or

concept



Community Health Center, Inc.

Statewide Agency Committed to Obesity Prevention
3 Cities: 3 Strategies

A Middletown: Healthy Macdonough [$i
I Robert Wood Johnson Fdn. 1/1/06-4/30/07 == =

I Ecological: environmental and policy change

I 2008-09: Testing 4-evidence based HEPA curricula in 2
4 Middletown elementary schools (DPH-funded)

A Meriden: Food Smart and Fit | e
i Of fice of Women®8l0Beal t h S8 = "Ny
I Chronic Care Model/Self-management goals R

A New Britain: Healthy Tomorrows

I MCHB/AAP HT Partnership grant 2007-2012
I Hybridd Youth Leadership




Review of Literature: Putting
our findings In context

Reviewed 14 published articles that used focus groups in programs
of obesity prevention for adolescents and adults (11 targeted low-
Income African American, Latino and Asian communities)

Use of focus group methodology

A Most projects use focus groups to increase provider
understanding of body image, attitudes/barriers to PA/healthy
eating among teens/adults

A Findings used to advance understanding in the field and at
formative stage of project development (planning)

A Use of focus groups to evaluate programs and as an
Intervention/leadership development strategy is less common.

I Horowitz et al AA Mo de-Basdddrarticlpataryh g (
Research to Address the Diabetes Et



Healthy Tomorrows Community c h

Who We Serve: Adolescent girls (grades 90 12)

d Enrolled in New Britain High School, largest in CT (enrollment:
3266 in 200607).

d 68.9% minority
A 49.8 % Hispanic
A 17% Black
A 31% Caucasian (many immigrant or first-generation Polish)
A Over 40% of students from homes where English is not the
primary language
d 46.1 % eligible for free/reduced -price lunch
d 25 % drop out rate
d Teen pregnancy rate: 17.7% (2006); higher for Latino teens



Healthy Tomorrows for New Britain Teens
Youth Leadership Model
LOOK GOOD--FEEL GOOD--DO GOOD!

HT addresses both the
Individual behavioral and
environmental
dimensions of risk by

I promoting and sustaining
behaviors that prevent
obesity and promote
lifelong health

I Empowering girls to mentor
their peers and advocate
for a school environment
where healthy choices are
available




LOOK GooD, FEEL coop, DO GOOD
| EADERSHIP BUILDING THROUGH SERVICE

A Youth Development: Emphasis on

assets/leadership potential NOT problems: Search
|l nstitut e: 40 Devel opment a
power o (control); oOsense of

A Service Learning: Engaging youth in solving
problems in their schools/communities, helping them

see their guestions in larger context of social
justice/policy.

A Community &Based Participatory
Research: Giving youth a role as co -researchers
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Our Methodology

Focus groups as planning, intervention and
evaluation tool

0 Focus groups fostered leadership; gave teens
a voice in how HT evolved

0 42 teens and parents participated in five focus
groups from 05/07 -08/08, facilitated by
University of Connecticut faculty, at the
school, YWCA and a Latino community
agency.



Focus Group 1: Early Planning:
May 2007

A 9 teen girls recruited via SBHC

A Purpose
d Body image
0 Barriers to physical activity/good nutrition
0 Progra’lm iInput




Focus Group 1: Wha

A Cultural Differences shape attitudes about body
|l mage and wel g-botiedisnagrmin i ¢
community.

A Girls perceive eating as less an issue than

exerci se. ALazi nesso 1 S
concerns

A PE classes were a barrier rather than facilitator
of activity. Girls nhat e

A Enthusiasm expressed about a new program but
no overt emphasis on health.



Focus Group 1: How we used findings

AOffer a flexible oportfoli o
nutrition workshop.

A Combine group activities with individual interventions,
l.e. workshops using a variety of topics, 1:1 nutrition
counseling

A Adapted our strategy il include content in
workshops/activities girls defined (not a 6 week as
Implemented for OWH program)

A Expanded partnership with the YWCA of New Britain:
decision to provide FREE memberships for all (not an
Incentive)

A Obtained approval from NBHS guidance for HT to
satisfy community service requirement

A Emphasis on peer support.

A DECIDED TO BE PATIENT fi LET GIRLS LEAD



Focus Group Two: Early Evaluation and Expansion
June, July 2008

A Held at YWCA of New Britain & end of
year celebration, yoga & food

A 15 girls who had participated in HT
activities during the year & had become
program | eaders 0AmMmbz«

A Purpose

d Feedback & evaluation

0 Generate new ideas, especially for leadership
component




Focus Group 2: What we Learned

A Girls liked & wanted to repeat activities -- yoga but also more
challenging ones (rock climbing)

ALiked activities with a opurposec¢
A Program not marketed well & few knew about free Y memberships

A Timing & transportation were big barriers fi hectic schedules &
job/home responsibilities

A External influences on body image in school (as opposed to
community) are media ideas of -0pe
confidence is imporant but these are reality

A Would be comfortable in leadership role



Focus Group 2: How we used findings

A Add summer Ambassadors (leadership)
program with evening meetings facilitated
by Wesleyan mentor

A Planned for girls to market the program in
school in fall 08

A Expanded partnership with YWCA T
fitness coordinator added afterschool
programming; began mentoring middle
school girls in afterschool (STRIVE)
program at Y



Focus Group 3: Partnership Building:
August 2008

A Spanish Speaking Center : NEW partner
A 18 Latino participants

A Purpose
0 Gather input from parents and participants
0 Community Outreach .
& Recruit parents for HTs ‘\5\;\ >
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Focus Group 3: What we learned

A Lack of awareness of program, but a great
Interest in HTs-especially Y membership

A Parents expressed interest in becoming members
of the Advisory Board.

A Parents of older adolescents very concerned
about loss of insurance coverage for children
over age 18.

0 Frustration and fear expressed. Confusion about

eligibility and application for continuation of
coverage.



Focus Group3: How we used the findings

A Expand the partnership with the Spanish
Speaking Center.

o Help with marketing the program and
engaging parents of participants.

A Partner with local pediatricians to foster

referrals. &.‘ oRegan ) T
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Our Findings Supported by the
Literature

Research shows that teens have:

A Complex, contradictory attitudes abo
attractive but sensitive to media ideals/ peer ridicule

A Sophistication about cultural context & possible solutions: thus good
leadership potential but essential knowledge about nutrition is low
(Ambassadors program + education from RD)

A Need for autonomy: ask them what they want & provide choices (a
Aportfolil o0o0)

A Preference for programs that give social support and access to PA venues
(partnership with YWCA)

A Common barriers: lack of time & transportation & perception that
neighborhoods are unsafe (work with school to change bus route)



Heaith Centec Inc.

Incorporating the Findings to Modify
or Expand Program Strategies and
Interventions

Paula Kellogg Leibovitz,
MS, RD, CDE, CD-N

www.chcl.com
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Now, sweetheart, eat your Brussell Sprouts!
¢ KSé& QNB 322R ¥




However, just like parents,
providers impart well - meaning words
of wisdom.

ou Melissa, you really should lose some

weight.

NE@ o Cherina, | want you to stop drinking
WA soda and avoid fast foods.

iAzara, why donot you
for 30 minutes? It will help you to lose
weight.




How do we help teens adopt
healthier behaviors?

I Healthy diet

I EXxercise

I Health behaviors @
|

| Leadership




Self Management -
Fostering Change

Traditional patient education
focused on acquisition of
knowledge

Research shows programs lead to
iImproved knowledge but not
Improved outcomes*

Examples: education sessions,
lectures, groups, handouts

control

s

ANorris et al Diabetes Care 2001, 24 (3) 561



How do we foster Self -Management
In the teen population?

A Requires patient-centered goal
setting

AdbCoacho helps pat |
goals they are confident they can
achieve now

A Achieving the goal is more
Important than the nature of the
goal

A Promote self efficacy



Our Original Plan

A Offer a 6-week nutrition workshop,
FoodSmarand Fit modeled after a successful
program developed for a program funded by
Of firce on Womenos Heal

A Each Session:
I Educational component

I A physical activity component: NIA, swing
dancing, oOShake your Sou

I Weigh-In
I Goal setting/action plan
I Self-report action plan/problem solving



Adapting our Nutrition Program
FoodSmart and Fit

AOf f er 0stand al onebd
month, not once a week.

A Recruit
I Partner with favorite teachers
I Email, My Space
I Snaill mall

ADondt expect instant

A Use of FoodSmart and Fit for feedback
and adjustment of program




Other key FSF strategies

A Reiterate take-home points

A Limit your key messages

A Include a fun activity: zoomba
AOf fer foodéhealthy

A Incentives i

f






HT Ambassadors Program

A Purpose: Core groups of girls working
with our Wesleyan mentor on a variety of
activities chosen by the qirls.

A Anticipated outcome : Prepare the girls to
take a leadership role in organizing
activities in the 2008-2009 school year.

A Results: Several events took place
Including a grant written and submitted, a
trip to local museum and two focus
groups.




HT Ambassadors Program

A Challenges:

I Maintaining consistent engagement of the
girls
ABarriers:
I Multiple demands on their time
» Academic challenges
( » Family responsibilities
» Employment

\ (Y i Though enthusiastic in planning the activity,
! N enthusiasm wanes due to the
stresses/demands faced at the moment
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Other Methods Used

A Partnering with the University of
Connecticut

A Survey of Grade 9 students during Health
Class

A Students self-reported information about

weight, height, developmentally relevant
nealth behaviors, nutrition knowledge,
pody Image, influences on health
pehaviors




9t Grade Survey

A Data collected as part of health survey
administered in 561 students in 9t health

classes

A 234 adolescent girls included in current
data
I-117 (50%) Latina/Hispanic, 57 (24%) African-
American/Black, 54 (23%) White; 6 (3%)
Asian or Middle Eastern

I Mean age 14.9; Range 146
I- 45% speak another language at home



